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Scale And Scope Of Ethno-Cultural Diversity In 
Canada

Immigration is the key to sustaining population growth
67% of population growth now comes from immigrants

By 2017, 1 in 5 Canadians will be a visible minority
In Vancouver and Toronto over 50% of population are a 
visible minority

Over 1 million South Asians and 1 million Chinese in 
Canada (majority in Toronto and Vancouver)

86% of immigrants are under 40 years old (youthful 
skew)

Carmen Rasmussen



South Asians Are The Largest Visible Minority Group 
Surpassing Chinese

Source: Statistics Canada 2006 
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Diversity Of Population By CMA

Source: Statistics Canada 2006.                                 
Percentage of Visible Minority Population
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Ethnic newspaper, radio or TV used in the past week
Chinese 75%
South Asian 75%

Internet
Vital media option for all ethnic groups; Chinese spend an 
average of 2.4 hrs/day vs. total Canadian usage of 1.7 hours

Understanding Media Usage

Source: Solutions Research Group – Diversity Wave 2

Ethnic Canadians stay in touch through online and cultural media
The strength of the individual media differs by language group



Ethnic Media in Canada

TV 
Over 28 South Asian and 14 Chinese channels 
plus OMNI 

Print
Over 400 newspapers and magazines catering to 
44 different cultural groups

Radio
Over 47 stations covering over 70 different ethnic 
groups

On-line
High use of both local and homeland sites

Events
Grassroots opportunities to connect face to face
Demonstrates community support

Word of Mouth
80% of consumers trust recommendations from 
family and friends (Source: National opinion poll)



Creating Opportunity



Targeting International Health Professionals

Insight 

Foreign born health professionals have been 
frustrated due to the lack of opportunity to practice 
in Ontario 
Health Force Ontario Access Centre was set-up to 
assist Internationally Educated Health 
Professionals from India, Pakistan, China and 
Philippines on how to qualify to practice in 
Ontario’s regulated health profession 

Strategy

A multi-media campaign targeted at new 
immigrants and their family
A call to action with a telephone number/web site 

Carmen Rasmussen



Targeting International Health Professionals

Tactics
Media – Language and ethnic English dailies 
Online – Banner ads on newspaper web sites and landing page 
TV – Billboards on ethnic news programs 
Geo-targeting – Posters with tear-away at grocery stores, 
restaurants, community centres, libraries, etc’

Results 
Registrations were around 150 per month during Jan – Aug. 
following opening of centre
These shot up to over 350 per month during Sept – March 2008 
upon launch of media campaign.
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On-line Banner Ads



Television - Billboard



Geo-Targeting



Results
Total Clients: 12 Month TrendTotal New Clients by Month

Campaign
Launch
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